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Sustainability in every fibre

As one of the world's largest paper-based
packaging businesses, Smurfit Kappa maintains
arelentless commitment to sustainable
business that underlies everything we do.

We use sustainability as alens through
whichtofocus ourinnovation, our strategy
and our processes. The transparency
anddetail we offer our stakeholdersis
industry-leading.

Formanyyears, our distinctive focus has
beenondesigningforacirculareconomy
—atruly closed-loop systeminwhich the
productivity of the resources we useis
maximisedandthe CO, emissions generated
through our products are minimised.
Simultaneously, we endeavour to promote
sustainable use of renewable raw materials,
toreducethe use ofandreplace non-
renewable raw materials with renewable
oneswhere we canand ultimately toreuse
resources we take out.

Ourinnovative, right-weighted, recyclable
packagingdeliversreal savingsin cost
andcarbonfor our customers and for
consumers. Itisanapproachthathas
delivered consistentbusiness growthand
long-term partnerships with some ofthe
world's mostrespectedbrands.

But currenttechnology means paper cannot
be recycledindefinitely; newwood fibre must
beintroducedintothe systemcreatingan
impact for which we must take responsibility.
True closed-loop thinking startsinthe
forest, whichis why we are uniqgue among

our peersincommittingto 100% sustainably
sourced new fibre from forests where
biodiversityand humanrights are assured
tothe highest globally recognised standards.

Our customers have unrivalled visibility
oftheimpactofthe products they buy from
us, helpingtheminturntorealise theirown
sustainability strategies and better manage
theirimpact.

Thisishowwe dobusiness. Itis what drives
our success, our competitive energy, our
hunger forfresh challenges. Every day, we
prove how our way of working contributes
toabetterworldanda brighter future.

Thatiswhywe are proudto say that running
through our people, our processes and

our products, we have sustainability in
everyfibre.



SmurfitKappaataglance

Smurfit Kappa at a glance

As a global company, our operations create value
for our customers, employees, investors, suppliers
and the communities in which we operate.
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Mustafa Temiz (left) and Tolga Tuzun from
Smurfit Kappa Zedek, the Netherlands
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Our approach to business

A letter from our Group Chief Executive Officer

)

GARY McGANN
Group Chief Executive Officer

Summary
— recognisedby F TSE4Good
— newrelative CO,emissionstarget

— weachievedour sustainablefibre
sourcingtarget

— firstcompany-wide employee
engagementsurvey

Sustainability for long-term
corporate success

|am pleased to introduce Smurfit Kappa's
eighth annual Sustainable Development Report.

Throughout 2014, SmurfitKappa
continuedtomeet, andattimes exceed,
the sustainable development goals we as
acompany setourselves. This report will
highlightanumber of these examples, and
outline where we have progress to make
onour ambitious sustainability journey.

Ourvision

Sustainability and social responsibility

are attheheartof ourbusiness. Theyare
coretoensuringourlong-termsuccess
asacompany;notjustourview, butone
supportedbythe UN Global Compact.

We believe thatitis also partofour
responsibility, as a global corporate citizen,
tohelpmeetthe challenges of climate
change, increasingresource scarcity,
poverty,inequality and conflict.
Sustainability and social responsibility also
help us to meet customerand consumer
demandfor sustainable productsand
services. And, inturn, this helps our
customersand consumers become more
sustainable aswell. That makes our business
amore attractiveinvestment, strengthening
ourlicence to operate andincreasing our
market shareasaresult. Inshort, it makes
business sense to be sustainable.

Ourjourneyin2014

lam proud to say thatin 2014 our
contributionto meetingsome of these
societal challenges was recognised
externally. In September we were listed on
the FTSE4Goodindexinrecognition of our
continuing efforts tominimise ourimpacton
the environmentandtoincrease the social
benefitwe create. We continue to achieve
thisinthree ways: making our processes
more sustainable; delivering products and
services whichincrease the efficiency of
our customers'value chains; andinvesting
inthe development of ouremployees and
the communitiesin which we have the
privilege to operate.

Afterachievingour previous target of
reducingrelative CO, emissions by 20%
comparedto 2005, we have sinceincreased
our level of ambition, committing to reduce
SmurfitKappa's relative CO, emissions

by 25% by 2020.

We achievedthe target of using only fibre
from sustainable sourcesin our production
processes, and by completing the certification
of our operational system we will, going
forward, be able tolabelall packaging solutions
deliveredto customers accordingly.

Forthefirsttimein ourcompany'shistory,
andas part of our continuingcommitment
toinvestinthe development of our 42,000
employeesacross 32 countries, welaunched
aglobalengagementsurvey, MyVoice, giving
ouremployees agreatervoicein shapingthe
future direction of our company.

Inaddition, we remain absolutely committed
tothe healthandsafety of ouremployees
and premises. Increased focus was given
toreportandrecordeveryaccident,
irrespective of seriousness and to timely
reportingandaccurate classification of
allclasses ofaccidents andtheirinjuries.
Althoughthelost-time throughinjuryrate
did notimprove comparedto 2013, we
remain firmly committedto achieving
areduction of 5% annually by 2017.

Looking forward

While we are proud of our achievements

in 2014, we recognise that Smurfit Kappais
onajourney toembedding sustainability
throughoutallits operations. We are making
progress onperformingwaste assessments
throughout the company, and waterimpact
assessmentsonrelevantsites. This coming
year we willdefine measurable targets
againstwaste reduction. For waterusage
we expect to define credible andrelevant
targetsbefore 2017.



We fundamentally believeinanewmodel
of doing business: the circulareconomy.
Inshort, the circular economyis by nature
restorative: replacing natural resources
neededfor our production processes and
reusing, inthe bestway we can,those
resources whichwe take out.

The circulareconomy provides Smurfit
Kappa with newbusiness opportunities
andinnovative solutions to reduce material
costs, ensuringourbusinessis resilientin
the face of growingresource constraints.
Inour view, increasing resource productivity
throughamore circular model of production
and consumptioncanbe animportant
contributor tojob growth and economic
competitiveness.

Re-engineering our businessin this way
requires a holistic approach, working at
systernlevel, which promotesinnovation
andconnections across sectorsandvalue
chains. While anumber of our operations are
already advancedintheirapplication of this
systernic approach, othersare onajourney
todoingso. »

Our approachto a sustainable business
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The challenge for our
business is not only to
reduce the amount of
natural resources we use,
but to use them in the
most effective way.

Q, Community Testimonial

Compassionisauniversallanguage

Thenecessarydatatoanalyse howto

make our activities more circular has already
beencollectedandinthisreport you will

find awealth of environmentaland social
data. We aimto be fully transparent on
ourjourney to sustainable development.
Bybeingtransparent we canshare
sustainabilitylearningand challenges

more easily betweenvalue chain partners.

Inthis report you will find a detailed account
of our progress andtargets against five key
priority areas: Forest, Climate Change,
Water, Waste and People.

Toplay ourpartinthe environmentaland
social challenges the worldis facing, itis
apreconditionthat companieslike ours
canoperate under fair, predictable and
competitive conditions. We believe there
isaneedforanenvironment forindustry
thatis enabling, allowingbusiness to be more
efficient, more effective and ultimately more
competitive. Itis only by being competitive
we canmake the necessaryinvestments

for sustainability.

On6March 2015 SmurfitKappa Orange
Countylaunchedapartnershipwiththe
‘Manitas que Hablan' Foundation to provide
education for childrenwithlanguage
impairmentand hearingdisorders.

TeresaHernandez (see picture), aFoundation
Board Member tells us: "Our missionis to
facilitate the integration of these children
into society by providingthemwith the tools
tomake this possible. Recently we plannedto
build two newly equipped classrooms and to
guaranteethe salary of fourteachersinone
building. Studentslearn fasterandbetterif
classrooms are both situatedin one building.
This way we would have more opportunities
to supportthe education of our children.”

"Ourkids, volunteers and staff were excited
bythe news that the Smurfit Kappa
Foundationdonated US$75,000 to support

2015isabigyearforourplanetwiththe
agendas of climate change, sustainable
developmentandenergyunitingona
globalscale. We have thereforejoinedthe
World Business Council for Sustainable
Development as we believe that business
contributions willbe central to successin
ensuring sustainable economic growth
and prosperity for all.

Ihope youwillfind the content of our
Sustainable Development Report 2014
bothinterestingandinformative andlook
forwardto any feedback that youmay have
(sustainability@smurfitkappa.com).m

SN

GARY McGANN
Group Chief Executive Officer

12 June 2015

the project. Itis heart-warmingto see that
commercial enterprises like Smurfit Kappa
actas good corporate citizens. One of
Smurfit Kappa's ownemployees with
language and hearingdifficulties, Karla
Cruz, offered some motivationaladvice at
thelaunch, telling ourkids to “never give
up, no matterwhat obstaclesyou
experience, and always move forward".

Smurfit Kappa Orange County will
continue to support 'Manitas que Hablan'
forthe nexttwo years. Benjamin Olmos,
Human Resources Manager at Smurfit
Kappa Orange County, said: "Part of our
missionis to continue to supportour
community and what better way to do this
thanwith a project like this. Aninitiative
that offers children the support to fully
integrateinto society.”




Ourapproachto asustainable business

Our five strategic priorities

In this report you will Our approach to business creates opportunity

findadetailed account 5 promote positive change.
of our progress and

targets.
Forest

All of the raw material used in our
paper production is now sourced under
certified Chain of Custody systems

Find out more how we are committed to increasing certified wood fibre in packaging on page 32

Climate change

We set ourselves a new target to
reduce CO, emissions of produced
paper tonne by 25% by 2020

Find out how we are reducing our carbon footprint on page 38

Water

We have reduced our relative COD
discharge by 28% in comparison
to our base year 2005

Find out how we are working towards water discharge reduction on page 44

Waste
Twelve of our 38 paper mills effectively
sent no waste to landfillin 2014

Find out how we are reducing the amount of waste we create on page 48

People

Our first company-wide
employee survey, MyVoice had
a high response rate of 80%

Find out how committed we are to safety on page 52 ( ‘l
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Our approach to business
Our year in highlights

Vision into action:
what we are doing

Business

FTSE4Good
Aninvestorratingsystemthatrecognises
sustainability achievements.

Achievement: We werelistedinthe
FTSE4Goodindexforthe firsttime.

FTSE4Good

Sustainable sourcing

Ourauditing of suppliers continuesto
ensure the materials, resources and
services we source are sustainable and
meet our highstandards.

Achievement: 100% of our strategic
suppliersin Europe have been audited
since we startedto audit suppliers
in2010.

Four acquisitionsfinalisedin 2014
In2014, we continued to grow our
market positions throughanumber
of smallbutimportantacquisitions
inthe Americas.

— Colombia, (66%, May 2014), certain
assetsandbusinessof CorrumedS.A.

— DominicanRepublic, (100%,
September 2014), certainassetsand
businessof CartoneraRierbaS.A.

— Bates Container LLC (‘Bates’), (100%,
October2014), four packaging plants
locatedin Texas, inthe United States

— Brian Thomas, (100%, October
2014),asheetplantlocatedin Texas,
inthe United States

Forest

Climate
Change

Certified packaging by default

In 2014 we continuedtoimplement Chain
of Custody certificationthat nowenables
ustodeliver FSC® certified packaging

toany of our customers. We are solving
lastchallengesandgivingthe guarantee
toourcustomersthattheirpackaging
originatesfromsustainable sources.

Achievement: More than 97% of our
packagingcanbelabelled as Chain of
Custody certified.

New Chain of Custody certifications
100% of our paper millsand 92% of our
convertingoperationsare now Chainof
Custody certifiedaccordingto FSCand/
orPEFC™.

Achievement:In 2014 wereached FSC
Chainof Custody certifications atall
Venezuelan converting operationsand
inChile aswellas the San Felipe, Caracas
and Valencia paper millsin Venezuela.
New Forest certifications
Theforestcertificationprocessin
Venezuelawas startedin 2014, achieving
the certificationforanumber of our
plantationsduringtheyear.

Achievement: Theforest certification
processwas finished for 31% of our
plantationsinDecember 2014 andthe
certificates were obtainedinMarch 2015.
The process continues.

Increased CO, emission
reductiontarget

Anewtarget forrelative fossil CO,
emissions wasintroducedin May 2014
afterachievingthe originaltarget ofa
reduction of 20% by 2020 compared
t02005. The newtargetistoreduce
relative CO, emissions for our mill
systemby 25% by 2020 compared

to 2005.

Achievement: Our relative reduction
offossilCO, emissionsin2014was 1.2%
comparedto2013andstandsat-21.6%
comparedtothelevelin 2005.

Pited powered by bioenergy
Europe's largestkraftliner mill Pitedin
Swedenis now effectively completely
powered by bioenergy.

Achievement: The Pited millhasincreased
the share of biofuelsinits energy mix
gradually. In 2014 the Pited millmovedto
fuellingthelimekilnandrecovery boiler
with biofuels, becoming CO, emissions
neutral. The energy mixnow stands at
99% biofuels, with 1% being fossilfuels
neededas startfuelforboilers.
Newtoolthatlinks ourcarbonfootprint
methodandour productiondata
SmurfitKappa's 'Innotools have been
equippedforovertwoyearswiththe
ability to compute the carbon footprint
ofindividual packaging products.

Achievement: Anew optioninour
Innotools suite of design software allows
customers notonlytoknowthe carbon
footprint foreach packagingunit, but
toalsotrackprogressovertheyears.



Water

Waste

Investmentin Waste Water
TreatmentPlants

Investmentinwater treatment plants
enables Smurfit Kappatobemore
efficientin cleaningthe waterwe use,
resultingin more efficient water use and
reuse throughout production.

Achievement: Weinvestedinanew
water treatmentplantinForney (U.S.A))
andexpanded the capacities of those
inMonterrey (Mexico) and Zulpich

(Germany). We have reduced our relative
CODdischargeby 28%in comparisonto

ourbaseyear 2005.

Waterriskassessments started

We performedan overallwater risk
assessmentofallour paperandboard
millsand developed amill specific
assessmenttool pilotedin our Mexican
Cerro Gordomill.

Achievement: Asaresult, weareableto
setmore specifictargetsonwaterand
make individualimprovement plans for
eachmill. The millspecificassessments
continueatmostrelevantmillsin2015.

Wastetolandfillassessmentsstarted
Welaunchedawastetolandfillassessment
projecttomap our opportunities to
reduce waste throughout our operations.

Achievement: Asaresultofthe
assessmentwe willbe able to set our
wastereductiontargets.

Our approachto a sustainable business “

People

My Voice

AGroupemployee survey thatmeasures
engagement of our employees and their
viewin putting the Smurfit Kappa Vision
into practice.

Achievement: Our first company-
wide employee survey, My Voice, had
aresponserate of 80%.

My Voice ',
2014 /

Health and safety
Introduced TotalRecordable Injury
Rate (TRIR).

Achievement: TRIR was added
toourexistinghealthandsafety
performance metrics.

Smurfit Kappa Foundation Mexico

We launchedthis year a third foundation
inthe Americas. Besidesthis Mexican
foundationwe also have foundations

in Colombiaand Venezuela, aswellas
aCorporate Foundation.

Achievement: The network of Smurfit
Kappa foundationsis expandingwith
aninitiative for a charitable foundation
inMexico.
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Our approach to business

Our distinctive sustainable business model

Embedding sustainability

Sustainability innovation:
driving our competitive

advantage

At Smurfit Kappa we believe sustainability

creates business value.

Sustainabilityis at the heart of our business. It drives what we doand howwe doit,
creatingvalue for our business and the communities inwhich we operate. We deliver

sustainability throughtwo avenues:

i

Innovationin
our products

We enable our
customers to develop
and grow their
businesses sustainably.

e  Ourpeopledrive
Sustainability in
every fibre

4 - .
Innovationin
E ourprocess

d

Beinga sustainability leader within our
industry creates business value. By reducing
ourimpactonthe environment, theraw
materials that we use and by optimising
designresultinginmore sustainable
packagingour customers are able to make
apositive business choice when choosing
SmurfitKappa as their partner. Sustainability
drives our competitive advantage.

We arelooking for packaging solutions
thatenable our customers toreduce their
carbon footprint by making efficientuse
ofrenewable raw materials.

Ourapproachto sustainabilityis driven

by innovative thinking. It drives the way

we do business—fromanalysing customer
challenges, tounderstanding a specific
customermarketand finding the right
solutions. We help our customers see
throughthe new solution, delivering
sharedvalue fromaninnovative idea
toimplementation.

Inthe communities where we play a part,
we are proud to contribute to sustainable
economicand socialdevelopment, asan
employer, asapartnerandthroughthe
work of our foundationsinaddressing
the principles of the UN Global Compact.

Thisishowwe dobusiness. Itis what drives
our success and our competitive energy.
Everyday our customers'needs drive us
tobeinnovative andto contributetoa
better, more sustainable world through
new solutions.

Aresearch-basedapproach

Apackage's purposeis to shelter, support,
communicate onandtransportaproduct
toits customer. The mostimportant
sustainability criteriaare thatthe package
is fit for purpose and does not under
orover deliver. This serves both our own
customersandour business best. Our
business, therefore, isabout finding the
most suitable solution for our customers—
aprocessthatisbasedonandborne out
of continuous research, puttingfactsand
datainto practice throughinnovative
packagingsolutions.

Ourapproachis supported by datafrom
the Industry Councilfor Packagingand the
Environment (INCPEN), which compared
thedirectandindirectimpact of packaging
onour customers'value chain. INCPEN
foundthatthe energyandtherefore CO,
impact of packaging products onthe supply
chainwas less than 5% whereas theindirect
CO, abatingimpactis much more significant
for the sustainability of acustomer's

supply chain.

We enable our customersto developand
grow their businesses sustainably. We do this
throughaweb-based suite of design
software, our Innotools—Innobook, Paperto
Box, Pack Expertand Shelf Viewer—which we



Our approachto a sustainable business

make available to our customers, supporting
robust evaluation of their supply chains.
Innotools enables customers to optimise
thedirectandindirect environmentalimpact
of our packaging on their supply chain.
Outputs canrange fromsimple changes

in pallet patterns or case counts which can
increase the quantity of productsloaded,
inturnreducingthe mileage and carbon
footprint oftransport.

We eco-design our packaging, meaning

we tailor packaging solutions to our
customers'needs, whetherthatbe for
promotion or convenience, while optimising
resources used. Inour eco-designapproach
we lookinto the entire packaging concept of
our customers' product, aiming at optimised
primary and secondary packaging.

Drivinginnovation at the heart of design
means we canrespond flexibly and
sustainablytoanumber of challenges:
from changing consumer preferences and
demographicstolegislative and regulatory

developmentsand changesacross our
competitive landscape. These include:

— More promotional package andbrand
extensions to maintain customerloyalty

— More visually engagingand colourful
packagingdesignstoenhancebrand
awareness

— Responsible packaging viaknown
resource origins

— Convenience features

— Smaller pack size for single serving
and’'onthego'use

— Changing supply chainchannelstothe
consumer (e.g. E-commerce)

From anoperational perspective this

requires us toinnovate to deliver new shapes,

sizes, materials and print coloursinhigher
definitioninaneconomically feasible way.

Aswellas providing aninnovation challenge,
italso poses asustainability one.

By workingin partnership with our
customers, we tailor our packaging solutions
totheirneeds, increasing packaging
efficiency, minimising transportrunsand
continuing the life cycle of packaging by
enablingin-store, on-package marketing.
Through our collaborative partnerships

we are able to constantly update our
understanding of the needs of our
customers andultimately of consumers.

Anexample ofaninnovationin practiceis
theintroduction of Shelf Smart service.
Researchindicates that 76% of consumer
purchasingdecisions are madein-store,
meaning that shelf-ready packaging which
isable to carry brandingand consumer
messaging reduces the need for duplicate
materials tohold productsin-store that
reducesthe environmentalfootprint of
ourcustomers.m

Q, Customer testimonial

Lamb Weston/Meijer’'s strategy

The multiplier effect

Lamb Weston/Meijer, currently one of the
topthree producers of processed potato
productsinthe European, Middle Eastand
African (EMEA) region, sellinghigh quality
productsin 100 countries worldwide, has
ambitions of becoming the industryleader
in sustainable development by 2020.
Thatisagoalthatcanonly be realisedif

its suppliers are equally committed to
sustainable development.

Jolanda Soons-Dings (pictured), senior
manager Sustainability & Regulatory Affairs,
elaborates:

"Smurfit Kappahasbeen supplying our
company since 1985 andtoday supplies
the majority of the 60 million cartons we
use annually.

“Sustainability is one of the three operating
principlesin our business strategy. We have
ambitious objectives for 2020 which we
encourage andneed our suppliersto
contribute toward, by reducing the water
and carbonfootprint of our supply chain.

"Smurfit Kappa contributes to this process
by sharing practicalexamples onreducing
water, energy and emissionsin their
product life cycle. It boils down to new
packaginginnovations whichincrease
resource efficiency, waste reductionand
therecycling of packaging. With our
combined expertise we canimprove our
sustainability performance alongthe way!"
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Our approach to business
Creating shared value

Delivering value for
allour stakeholders

The adoptionofa
partnership approach
means we strive to
support and enable
sustainability across our
customers' value chain.

which we operate.

Ourrelentless commitmentto sustainability
means we set high standards throughout
ourvalue chainandare able to deliver
sustainable packaging solutions for our
69,000 customers worldwide. The adoption
of apartnership approach means we strive
tosupportandenable sustainability across
our value chain.

Customers

We are committedtobeingatrusted partner
andexperton packaging solutions for our
customers, helpingthem meet theirown
targetsand commitments. We do thisin
anumber of ways:

— Ensuringthefibreinour packaging
productsis sourced sustainably, makingus
apreferred supplierfor manybusinesses

— Ourpackaging solutions helpreduce
the carbon footprint throughout our
customers'value chain

— We share knowledge, experience
andexpertise onsustainable packaging
with our customers and suppliers, to
helpthemmeet theirown
commitments

Tomaintain strongrelationships
we

have embarkedon a series of
roundtable customer
discussionstoensure
Smurfit Kappais always
abletohelpthemmeet
theirincreasingly
complex sustainable
packagingneeds.

We deliver value to our customers, employees,
investors, suppliers and the communities in

Consumers

Accordingtothe Regeneration Consumer
Study by BBMG, GlobeScanand
SustainAbility, consumersareincreasingly
aware of the sustainability of the products
they purchase. Safety andinformation
aboutthe productranks highintheir
individual choices where they increasingly
hold companiesresponsible for theimpact
companies'products have onthe
environmentandsociety.

— Ourproducts meetallfood safety
standards, including OECD guidelines
for Multinational Enterprises

— The quality of our packaging solutions
enables high-definition printing, enabling
in-store packaging that communicates
productinformation, reducingthe need
for duplicate shelf packaging

Employees

Our peopleare our mostimportantasset.
Theircommitment to Smurfit Kappa
drives our success andinnovative
approachtodelivering sustainable
packagingtoour customers.

— We have committedto develop the skills
of ouremployees through awiderange of
developmentand training programmes

— Wehave committedtolistentoour
employeesthroughacompany-wide
survey, MyVoice

— Werecognise their work through our
Innovation and Sustainability Awards

Shareholders

Sustalnability isincreasingly being
recognised by the investment community
asabuildingblocktolong-termvalue
creationforshareholders.Inrecentyearsa
growingnumber of investment funds have
implemented explicitmandates for Socially
Responsibility Investing (SRI). Our key
achievementsinthis space are outlined
throughout thisreport.



Our approach to a sustainable business

Suppliers

Maintainingtransparentandlong-term
relationships with suppliersis essential to
ensuring high quality and financial stability.
Sourcingrepresentsthe single largest
costitem for SmurfitKappa.In 2014, we
purchased products andservices, including
raw materials, energy, transportation,
maintenance andrepairs, andinvestment
goodstothevalue of €4.7 billion.

To ensure we meetour sustainability
commitments arobust sustainable sourcing
policyisrequired.

SmurfitKappa's Sustainable Sourcing
programmeincludes ariskassessment
of suppliers across the followingareas:

— Quality

— Hygiene and safety
— Order processing
— Manufacturing

\SE VALUE CHAIN g
Rt Cley,

— Packaging

— Paperandboard
— Displays

— Bag-in-box

Inputs
— Wood

— Energy
— Water

Operations
— Paperandboard

— Recycling
— Forestry
— Logistics

— Continuousimprovement
— Service andtechnical support

— Environmentand sustainable
development

Ourriskmapping shows that nearly all of
the strategic orimportant suppliers of key
materials, goods and servicesareina
moderate tolow-risk category.

Our communities

Acrossallour operations we strive to share
value from our business growth with the
communitiesinwhichwe operate.

— The Smurfit Kappa Foundationand our
othernationallevelfoundations' goalis to
endthe cycle of poverty and dependence
that existsin some of the communities
and countriesinwhich Smurfit Kappa
operates. Thisis guided by the United
Nations (UN) Millennium Development
Goals, with a particular focus onyouth
healthandyouth education

Renewable products

— Recoveredpaper

Our operatingmodelin detail

Consumption
— Retall
— Consumption services

Sourcing
— Sustainable sourcing

Production

— Sustainable production
process

— Innovation

— Healthandsafety

— Corrugatingandconverting

— Ouroperations supportthe employment
oflocalpeopleinareas wherethere are
few other employment opportunities

Ouroperations are oftenlocatedinrural
areas where we are a significantemployer,
providingemploymentand development
opportunities tolocal people. Through our
investmentsin those operations we also
provide significantindirect employment
opportunities tolocal suppliers of the
equipmentandservices weinvestin.
Operations atthese plants require alot of
raw materialandasignificant part of these
supplies are sourced fromtheregionsin
whichwe operate.m



Our approach to business
Customers

To be able to find an
impactful, large-scale,
sustainable way for
packaging means a
holistic approach to
packaging solutions.
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Partnering

with customers

At Smurfit Kappa we believe that the right
choice of packaging makes supply and value

chains more sustainable.

Thisiswhy our customers are vital partners
inallour packaging development processes.

By adoptingaholistic approach, which
examines the entire product value chain
includingall packaging, transport, storage
and product presentation, we are better
able to find significant sustainable
improvements thanwheneach stepis
consideredinisolation. To be able to find
animpactful, large-scale, sustainable way
for packagingmeans aholisticapproach
topackagingsolutions and quantifiable
andtransparentdata.

Inorder to create such breakthroughs

itis vital that we are able to quantify the
impact apackaging solution has on the total
carbon footprint of a customer's product.
We also aimtomaintain orimproveits
functionality. However, ultimately, many
trade-off decisions have tobe made
between material efficiency, logistical
efficiency and marketing efficiency.

Smurfit Kappa follows a strict approach
tomake allfunctionalities measurablein
ordertohelp our customers make the
best choice for theirbusiness. We call
this 'packaginginnovation for business
success'. Todevelop packaging that
deliverstangible sustainable value to
our customers'value chain we work with
threepillars:

1. Eco-design: develop fitfor purpose
packagingwithlower environmental
footprint

2.Supply chain: develop packaging that
reducesthe totalenvironmentalimpact
ofthe finalproduct deliveredto the
consumer

3. Co-operation: redesign our sustainability
visiontogetherwith our customers
resultinginlong-term strategy that further
improves our sustainability profile

Eco-design

Our approachto eco-designis underpinned
by three actions:

— Paper ToBox—aunigue software tool
which allows us to compute rmeasurable
environmentalimpactata materialand
packaginglevel

— Sustainable scorecard—ourmethod
of presentingreliable sustainability data
toour customers, tangibly contributing
to customer sustainability targets

— Performance packaging—SmurfitKappa's
unigue way to ensure fit-for-purpose
packagingwith the lowest environmental
footprint. Developed overanumber of
years, newinsights are added ateach
stage.In 2014, usinguniqueinsights from
the aeronauticalindustry, SmurfitKappa
startedtoredesignallits materials

Supply chain
We develop supply chainvalueinthe
followingways:

— Make the environmental footprint of
our customer's supply chain tangible
with ourunique Pack Experttool

— Leveragingour partnershipwith supply
chainengineers we have made significant
progressindevelopingnew ground-
breakinginsightstoreduce product waste
inthe supply chain, with significant effects
onenvironmentalfootprint

— Togetherwith our high-tech partner
Eye See we make consumer behaviour
measurable, enablingus to truly reduce
the environmental footprint while
maintaining consumer functionality.



Co-operation

Sharingknowledge and expertise with
our customers we are able to help them
redesign their sustainability strategy,
using the following:

— Training courses and workshopsto
develop sharedinsights andinspire
new initiatives

— Roundtablestore-engineer theindustry
vision on sustainability and how paper-
based packagingcantrulymakea
sustainable differenceinthe customer
supply/value chain

— Awardsto bring sustainabllity alive by
letting supply/value chain partnersjudge
andidentify sustainability best practice

— Aneventwhere over 200 supply/value
chainpartners debate anddiscuss how
tofurther developthe supply chain m

Our approachto a sustainable business



Our approach to business
Suppliers

For Smurfit Kappa,
sustainable sourcing
mMeans requiring our
suppliers to adhere
to basic sustainable

development principles.
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Sustainable sourcing

The breadth of our product portfolio
Means we source a wide range of products,

materials and services.

Theseinclude our principal fibre sources
—wood, recovered paper, pulp and paper—
otherdirectandindirectinputs suchas
starch, chemicals, fuels, spare parts, and
servicesfrom|T andlogisticsto energy and
maintenance services. Our supply network
includes suppliersranging frorn small-scale
local companies tolarge multinationals.

We aim to buildlong-termrelationships
with our suppliersinorderto develop our
work together.

The sustainability requirements for our
suppliersand our policy onthe environment,
forestryand sustainable sourcingare
available at www.smurfitkappa.com/
vhome/com/Sustainability/OurApproach/
Governance/Policies/Pages/Default.aspx

For Smurfit Kappa, sustainable sourcing
means requiringour suppliersto adhereto
basic sustainable development principles,
addressingthe concerns ofkey stakeholders,
complyingwithregulatory frarmeworks,
adheringtobestpractice and managing
supply risks and safeguarding our reputation.

Sourcingrepresentsthe single largest
costitem for SmurfitKappa.In 2014, we
purchased products andservices such
asraw materials, energy, transportation,
maintenance andrepairs, and investment
goodstothevalue of €4.7 billion.

Where possible we endeavour to procure our
products and servicesfromlocal suppliers.
The procurement ofanumber of major iterns
of expenditure is coordinated centrally to
achieve economies of scale. Nevertheless,
asignificant part of the actual supplier
deliveries forthese categories could be
considered aslocalas many of the goods
andservices are provided by suppliers
whose productionlocationsareinthe

same geographical area as our operations.
Intotal, approximately 74% of our suppliers’
deliveries canbe classifiedaslocal. These
interactions between our operationsand
thelocal operations of suppliers provide
supportforlocaleconomies.

Our sustainable sourcing programme
includes arisk assessment of suppliers and
consists ofthe following seven areas: quality,
nygiene and safety, order processing,
manufacturing, continuous improvement,
service andtechnical supportand
environmentand sustainable development.
Our risk mapping shows that nearly all our
strategic orimportant suppliers of key
materials, goodsand services arein
thermoderate tolow-risk area
oftheriskmap.
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Total sourcing costs

€4,747bn

€400bn

€628bn

= Raw materials and consumables
| ogistics m— Energy

= Maintenance and repairs Capital equipment

SmurfitKappahas over 300 strategic and
important suppliers of key raw materials
andimportantgoodsandservicesin Europe
andthe Americas. Our supplier auditing
programme startedin 2010andin 2014 we
completedthe audit of 100% of our strategic
suppliers and of 45% of ourimportant
suppliersinEurope. Inthe Americas we
began auditing suppliersin 2013. Following
aninitialaudit, we work with each supplier
oncontinuousimprovement opportunities
identified. During 2014, 42 suppliers
delivering both key materials andimportant
goods and services have beenaudited.
Approximately 90% of these suppliers
scored satisfactorily, the remaining 10%
willbe compliant once they successfully
complete theirdefined continuous
improvement plansin specificareas

of attention.

Improvement opportunities for these
suppliers coverareasincluding hygiene
and environmental management systems.
The supplieraudits alsoinclude questions
onsocialgovernance covering GRI, Sedex,
UNGCand CDP.Weaimtoincrease the
number of suppliers of key raw materials,
goodsand serviceswho committo the
tenprinciples of the UNGC andwho report
onsocialdatato Sedex. Fifty-eight of our
suppliers, mostly strategic, are currently
listedas members of Sedex.m



Smurfit Kappa | Sustainable Development Report 2014

Our approach to business
Our Group operations

The Americas

Key

B Virginmills

B Recycledmills

® Corrugated
Cartonsandsolid

Creating sustainable
value, globally

boardpackaging
A Papersacks
A Bag-in-box
@ Recoveredfibre
4 Forestry

Hos

Operations
Virginmills 2
Recycledpaperandboardmills 10
Corrugated 38
Cartons 3
Papersacks 5
Recoveredfibre 33
Other 5
Sales
Volumes (Milliontonnes)
Containerboard 11
Otherpaperandboard 0.3
Corrugated 1.0
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Europe

Key

B Virginmills

B Recycledmills

@ Corrugated
Cartonsandsolid

board packaging
A Papersacks
A Bag-in-box
@ Recoveredfibre
4 Forestry
Operations Sales o
Virginmills 5  Volumes _ HMiliontonnes) & ‘ | 7
Recycled containerboard mills 13 Kraftliner 1.6 &Cw D
Otherrecycledpaperandboard mills 8 Recycledcontainerboard 29
Corrugated 157  Otherpaperandboard 1.1
Cartonsandsolidboard packaging 9 Corrugated 42
Recoveredfibre 15  Solidboardpackaging 0.3

Other 49




Our approach to business
Stakeholder engagement

Through our continuous
engagement we are
able to determine which
issues are of most
importance.
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A constant conversation

As aresponsible business we provide
opportunities to our stakeholders to
give feedback on our business practices.

Stakeholderengagementis guided by

the materiality of theissues of these groups
toourbusiness; whether thatisemployees
whose safety we areresponsible for,
customersand suppliersinourvalue chain,
investorsinourbusiness or authorities
responsible for our regulation.

Smurfit Kappa takes a multifaceted
approach, providing opportunities todiscuss
andgive feedback onourbusiness, including:

— Directmeetings withindividual
customers
— Audits of suppliers

— Meetingswithinvestorsatourinvestor
days andone-to-one meetings

— Roundtable discussions organised by
Smurfit Kappa or stakeholders

— Ourfirstcompany-wide employee
survey (2014) whichreceived aresponse
rate of 80%

Through continuous engagementwiththese
stakeholders we are able to determine which
issues are of mostimportance tothem:

Customers

— Chain of Custody of raw materials/
sustainable packaging

— Climate change

— Transparency/ traceability
— Water

— Circulareconomy (waste)
— Communityinvolvement
— Socialresponsibility

Investors

— Chainof Custody of raw materials
— Humanrights

— Climatechange

Employees
— Healthandsafety
— Personaldevelopment

Ouranalysis has found broad alignment
petween theissuesraised by stakeholders
andthose materialto ourbusiness
operationsand, indeed, to ourfive
sustainable development pillars.
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@, Case study

Innovative raw materials

Thereis broad alignment
between the issues
raised by stakeholders
and those material to
our business operations.

Flower power packaginginBarbosa

FloresFunzaisaleaderin Colombia's flower
industry, utilisingmethods and products
thatare sociallyand environmentally
responsible. Theywork with Smurfit Kappa
tosupply their packaging.

Traditionally, virgin fibres fromwood and
recycledfibres fromrecovered paperhave
beenthe main sources of raw material for the
production of paper. Flores Funza, however,
hadtheideatoinvestigate the possibility of
using the stems of carnationflowersasan
alternative source of fibresfor paper making.

SmurfitKappawasinvolvedinthe project
rightfromthe start. Experimentswere
carriedoutonour paper machine to adjust
tothenewrawmaterialand changeswere
made toimprove the processing qualities
ofthe carnationstems. The stemswere

Membership organisations

[tis our strong beliefthat sustainability
cannotexistinavacuum. Our goalistobe
the most sustainable packaging solutions
company globally; butthat cannothappen
withoutleadershipinindustryandamong
our corporate peers. Alongwith sharing our
sustainability learning with customersand
suppliers, we believeitisimportant to share
these and potential challenges within our
industry and even our competitors. To this
endwe areinvolved withanumber oftrade
bodies toinfluence understandingandshare
knowledge onembedding sustainability
throughout operations.

— Confederation of European Paper
Industries (CEPI)—-Group and national
levelmembership. Smurfit Kappa's
Group CEOis currently the Chairman

— European Corrugated Packaging
Association (FEFCO)—-Group and national
levelmembership. Smurfit Kappa's
CEO of European Corrugated Division
is currently the Chairman

choppedinto smaller pieces, cleanliness
wasimprovedandthe moisture content
was optimised. After these trials,in 2013,
Flores Funzadecideditwas timetobuildits
first carnation stem pulp production plant.

Inearly 2014, Smurfit Kappa's Barbosa mill
begantoreceive shipments of stem pulpand
70tonnes of the fibre have beenprocessed
onthepapermachine thatannually produces
77,000tonnes of linerand medium paper.
Theaverageratio of 0.7% of stemstototal
pulpcanprobablybe furtherincreasedto
3.7%whenamonthly supply of 250 tonnes
of stempulpisrealised. The strategic
partnership betweenthe two organisations
has gonefrom strengthto strength, with
worthwhilereductionsin solid waste and
anew, renewable source of raw material.

— International Corrugated Cases
Association (ICCA). SmurfitKappa's
Group COOQis currentlyaBoard
member

— Asociacionde Corrugadores del
Caribe Centroy Sur América (ACCCSA).
Smurfit Kappa Dominican Republic
GeneralManageris currentlyamember
of Board of Directors

Inaddition, we are active participants
inand signatories toanumber of mainly
environmentalreportingand sustainability
organisations:

— CDP (formerly Carbon Disclosure Project)
— TheForest Stewardship Council (FSC)

— TheProgrammeforthe Endorsement
of Forest Certification (PEFC)

— The Supplier Ethical Data Exchange
(Sedex)

— The UN Global Compact
— The WaterFootprint Network (WFN)

— The EuropeanRound Table of
Industrialists (Smurfit Kappa's
Group CEOisamember) »
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Our approach to business

Stakeholder engagement continued

We work closely with

our customers around
sustainable fibre sourcing:
the carbon footprint

of their value chain and
social compliance.

Q, Employee testimonial

How we engage our stakeholders
Customers

We work closely with our customers around
sustainable fibre sourcing: the carbon
footprint of theirvalue chainand social
compliance. We engage withthemthrough
roundtable discussions, joint sustainability
projects, representation at customer
conferences and support for customer
sustainability initiatives.

Employees

We offerarange of trainingand development
programmes and are proud to maintain
anumber of works councils that have
managerial level representation.

Investors

Werunaprogramme of roadshows and
investor days givinganalysts andinvestors the
opportunity toengage withmanagement,
inadditionto one-to-one meetingsand
industry-relatedinvestor conferences.

Suppliers

We regularly offer suppliers the opportunity
to give feedback through auditsand
questionnaires. Additionally, we require
suppliers to conformto our Sustainability
Sourcing Policy. Forour part, where feasible,
we source locally while ensuring quality at
therightprice.

Chris Blockhus, Smurfit Kappa Forney Coated Products (USA)

The Generaland MillManager Programme
(GMMP) courseis afantastic opportunity to
seeallthat SmurfitKappahas to offer. Having
only beenwiththe company forafewyears
throughacquisition, thiswas a great
opportunitytounderstandthe ethos of the
company through exposure toallaspects
ofthe company. From briefings by the senior
leadershiptofunctionalareapresentations
oncompliance, sustainability and safety we
have afull portfolio tolead our operations
successfully. The personal development
sessionsby Thrive provideinsight tohowwe
functionandtherebyhowwe canbe self-
aware ofthese attributes whendealingwith
others.Ithasalso providedinsight forareas
toimprove tobeamore effectiveleader.

NGOs

We are members ofthe FSC, PEFC, Sedex,
CDP andthe Water Footprint Network and
engage with other NGOs where appropriate.

Local communities

We are proudto supportanumber of social
projectsaroundhealth, employmentand
environmentinthe communitiesin which
we operate, in particularacross our Latin
American operations where employees
are encouraged to contribute to their
localcommunities. Thisis supportedand
supplementedthroughthe Smurfit Kappa
Foundationand other foundations at
nationallevel, with a particular focus on
youth health and youth education.

Governmentand society

We maintain membership ofindustry
associations atanationalandinternational
level,and participate inforumsrelated
tobroaderbusinessandsociety.m

SmurfitKappapossesses avastarray of
toolsand practices thatare worldclass.
Seeingthe Development Centreand how
these tools are employed demonstrate the
commitmentthe company has tobringing
the utmostvaluetoour customers'
applications.

The companionship and connections with
our classmates fromaround the worldhas
beenaspecial opportunity tounderstand
how similar andyet differentbusinessis
conductedthroughoutthe group. These
connections continue wellbeyondthe
course aswe have opportunitiestoleverage
thetalents of classmatesacrossthe
company.
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O, Employee testimonial

Catherine Carey, Smurfit Kappa Paper Solutions Belfast (Northern Ireland)

The GMMP programmeis ahighly valuable
experience that certainly exceededmy
expectations. ltwasagreatopportunity to
meetwithother Generaland MillManagers
andcreate anetwork withthemandtheir
experiences. The balance of the course was
excellent; spendingtimelearningabout my
styleasamanager, as wellas furtheringmy
knowledge about the companyandthe

industry. The courseiswellorganisedand
actively encourages participants tobe open
about theirexperiencesand opinions.
Includingknowledgeable speakers from
eachofthekeyareas ofthebusiness,
provided me with practicalknowledge that
|coulduseassoonas|returned tomy plant.
Thetime spentonthis programmehas
certainly strengthenedmeinmyrole.
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Corporate governance and business ethics

Summary

— The SmurfitKappa Code of Business
Conduct guides employee behaviour
throughout our business

— The SmurfitKappa Board has overall
responsibility forensuring that we
demonstrate leadership withinthe
paper-based packagingsector,
promotinganactionable sustainable
developmentagenda

— Eachsignificantbusiness unitis
externally audited forits sustainability

Commitment from
the boardroom to
the factory floor

The Board and Management of

Smurfit Kappa support and strive for

the highest standards of corporate
governance and ethical business conduct.

We believe this should be promoted from
the mostseniorlevels of the business,
andmustbefostered throughout the

whole organisation. The following section
describes, insummary, the Group's
governance atBoardlevelinsofarasitrelates
to corporate social responsibility. The full
Corporate Governance Statement, together
withthe Directors'Report, Remuneration
Reportand Remuneration Policy,is setoutin
the 2014 SKG AnnualReportonpages 38to 42,

Sustainability governance

Sustainable developmentisatthe heart

of SmurfitKappa's operationsandactivities.
TheBoardhas overallresponsibility forensuring
SmurfitKappademonstratesleadership within
the paper-based packaging sector, promoting
anactionable sustainable development
agenda. Tothisend, our Group CEO sponsors
thedevelopmentandimplementationof
SmurfitKappa's sustainability policies.

At executive managementlevel, the

Group Steering Committee sets out the
strategy and objectives for our sustainable
developmentandreviews progress madein
meetingour commitments. Thiscommittee
comprises the most senior executivesin

the Companyincludingthe three Executive
Directors (Group CEOQ, Group COO and
Group CFO)and managementfromeach
divisionand from Group headquarters.

The Group Steering Committeeis supported
by a Sustainability Working Group, comprised
of key representatives fromthe operating
divisionsin Europe and the Americas, and
Group headquarters. Thisworking group's
taskistomonitorhowtargetsare being
metacross awiderange of sustainability
indicators and to promote the principles

of sustainable development with Smurfit
Kappa's customers, suppliers and corporate
peers. Thisworkinggroupisalsoresponsible
forthe preparationand production of the
Annual Sustainable Development Report.

Organisationandreporting

Sustainabilityis hardwiredinto our
operations and reporting structuresin
anumberofways. Our salesand marketing
teamsareresponsible, at bothacentral
andlocallevel, forensuring the
sustainability of our packaging solutions
and communicating the benefits they
canbringtoour customers. Local
operations and divisional management
have responsibility for managing our
use of energy and water, the health

and safety of our workforce andthe
well-being of the local communities
inwhichwe operate. Reporting across
alltheserneasurestakes place through
regular monthlyand/or quarterly
reportstotheresponsible
managementlevels. Thisis
supplementedthrough specific
reporting,includingreporting
ontheprogressmade onour
long-term sustainable development
commitments.

ABoardreportonour sustainability
activitiesincluding progress
against particularindicators and
targetsis preparedand presented
tothefullBoard twice ayear.

Code of Business Conduct
and corporate policies

The SmurfitKappa Code of
Business Conduct {the 'Code’)
appliestothe Group's Board
of Directors, officersand ernployees
worldwide. We require allindividuals, entities,
agentsoranyone actingonthe Group's
behalfto comply with the Code, which has
beentranslatedinto 17 languagesto ensure
fullaccessibility. »
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OQur approach to business
Corporate governance and business ethics continued

We have created
specific policy
statements in key areas
of sustainability that

we believe are integral
to improving Smurfit
Kappa's performance.

The Codetakesaccount of the following
international conventions and codes:

1.International Labour Organisation (ILO)
Declaration on Fundamental Principles
and Rights at Work {core conventions).

2.UN DeclarationonFundamental
Human Rights.

3. OECD Guidelines for Multinational
Enterprises.

4.UN Global Compact.

The Code provides accessible and
understandable guidance for eachand
everyemployee ineveryjurisdiction.

[t setsoutourpositionand expectations
fromemployeesinrelationto compliance
withlocal, regional and nationallaw,
adherenceto ethical standards and
commitmentto quality and service.

Each Group companyanditsemployees,
regardless of geographiclocation,isrequired
toapplythe Code and abide by the particular
laws and practices applicable totheirindustry
and/orrequired by the jurisdictionin which
they operate. The Code makesit clearthat
personal and professionalintegrityis core
toconductbusinessinan ethicalmanner,
whichisthe dutyandtheresponsibility of
eachemployee.

Amajor 'Group-wide Awareness Campaign’
toeducate allemployeesonthe core
orinciples of the Code, begunin 2013,

was completedin 2014.

During 2014, of the incidents considered
tobenon-compliantwiththe Code of
Business Conduct, only one was deemed
tobe significant.
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The Codeis supplementedby aseries of
policies coveringanumber of areas relating
toouroperationaland managerial practices.

We have also created specific policy
statementsinkey areas of sustainability
thatwe believe areintegraltoimproving
SmurfitKappa's performance. These policy
statements cover Environment, Sustainable
Forestry, Sustainable Sourcing, Social
Citizenship and health and safetyissues.

Allofthese Codes and policies are available
on our website www.smurfitkappa.com.

Audits

Eachsignificant business unitis the subject
ofanexternalandindependent financial
audit conducted onanannualbasis by the
Group's external auditors.

Most of our other business units are the
subject of local statutory financial audits.

OurInternal Audit Department hasits
own extensive work programme using
the Group's Financial Risk Management
System. During the course of 2014, 81
detailedinternalfinancialand IT audits
were completed.

Inadditionto theseinternalaudits, all
national operating companies mustadhere
tothe Group's Financial Monitoring Policy.
Thisincludes completingrisk assessment
analyses coveringover 50% ofthe Group's
larger facilities, carried out by accredited
professionals within each country.

Using this systemwe haveidentified the
followingaudit risk: significant material
mis-statement of financial results, deliberate
orotherwise, arising froma poor control
framework. During 2014, no such
misreportingwasidentified.

Public policy

As amultinational organisation, our
businesses are subject tolegislationand
rules determinedby thejurisdictionsin
whichthey operate.

Inthat context, Smurfit Kappaadopts
positions on avariety of matters thatare
materialto our business, representing our
positionsto the parties concerned, either
directly orthroughindustry bodies such
asthe Confederation of European Paper
Industries (CEPI), the European Federation
of Corrugated Board Manufacturers

(FEFCO)andthe EuropeanRound Table

of Industrialists (ERT). We also work closely
withthe Irish Business and Employers'
Confederation (IBEC) and equivalent
bodiesin other countries.

Atalltimes those representingthe views
of Smurfit Kappa do so having due regard
toits Code of Business Conductandthe
locallaws andregulations applyingtothe
Group's operations. There were no
significant criticisms of the Groupin this
respectin 2014.Inline withthe Group's
Code of Business Conduct nofinancial
contributions were made to political parties
in2014. No nationalgovernmentis adirect
shareholderin Smurfit Kappa.

Compliance

Itis Group policy to comply, as a minimum,
withthe applicable laws andregulations
ineach of the countriesinwhich we operate
andtoensure that ouremployeesare
aware of thisand conduct themselves
appropriately. No materialfines were
imposed onthe Groupin2014inrespect of
any breaches of suchlaws andregulations.m

Q, Global Enterprise Project testimonial

Inspiring youth to be the socialinnovators of tomorrow

In2011 the European Round Table of
Industrialists (ERT) started the Global
Enterprise Project (GEP) together with
JA-YE Europe, Europe'slargest provider of
entrepreneurship education programmes.
SmurfitKappa CEO Gary McGann personally
tookakeeninterestintheinitiative and
inspired his colleagues to also volunteer to
help educate teenagers ontheimportance
of globalisation, entrepreneurship and
modernday skills.

“Itis quite unique that the CEO of a major
European company volunteers himselfto
share his experience and expertise with

our 15to 18-year-old students”, says
Caroline Jenner, CEO of JA-YE Europe.

"His enthusiasm has motivated over 50 high
level executives at Smurfit Kappatoinvest
more than 400 hours of volunteering for the
GEPinseven European countries.”

LiviadiNardo (see picture), director of
developmentat JA-YE Europe, states:
"Smurfit Kappaalso financially supports
the educational efforts withits GEP
partnership. We work closely together with
the Smurfit Kappa's HR-department to get
incontactwith professionals within Smurfit
Kappawho arewillingtohelpboost
employability and fosteran entrepreneurial
spiritamongtheyouth.”

Annually GEP reaches more than 4,000
students who complete the course, start
up 170 mini-companies and participate
inaninternational competition. Caroline
Jenner:"Gary McGannandhis colleagues
demonstrate that Smurfit Kappareally
caresaboutbridgingthe gap between
educationandthe world of work to help
young people create abright future.”
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Jonnathan Vanegas, Harold Dussan, Monica Mejia,
Alvaro Henao and Mayra Gonzalez (from left toright)

from Smurfit Kappa Colombia
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Our vision and priorities
Materiality

Through consultation
we are able to identify
and prioritise a range of
issues that are important
to our stakeholders.

Material aspects facing Smurfit Kappa
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Governing Group
behaviours and activities

We take a robust approach to identifying the
environmental, social and economic factors on
which our business operations have animpact.

Our process has four stages:

1.Assessinginternaland externalfactors
material to our business

2.Assessingfactors materialto stakeholders
of ourbusiness

3.Benchmarking our approach against
customers, investors, suppliersand
corporate peers

4.Stresstestingissuesidentified with
stakeholders

Welimittheissues consideredin this
reporttoonly those whichhave adirect
impact onour activities, the environment
or our stakeholders.
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Significance of economic, environmentaland socialimpacts

Internaland externalfactors

Theassessment ofinternaland external
factors start withexamining the principles
that define the way we operate. Theyinclude,
butare notlimited to: our overall mission,
vision on sustainability, long-term strategy
andthe Code of Business Conduct which
governs Group behaviours andactivities.

Wereflecttheinternal factors withthe
business environment that we operatein.
Thesefactors we receive through different
channels, and we use the most measurable
and credible means tounderstand the
relevance. In thiswe benchmark with data
collectedfromus andusedindifferent
ratings, comparisons andregulatory and
compliance drivers such as: the Global
Reporting Initiative (GRI), issues highlighted
by the Carbon Disclosure Project (CDP),
Sedex, FTSE4Goodandthe Dow Jones
Sustainability Index (DJSI).

Key 11 Biodiversity

12 Climatechange

13 Environmental
awareness

14 Responsible Sourcing

15 Sustainableagriculture

16 Careerdevelopmentand
Employeetraining

17 Well-beingemployees

18 Complianceand
transparency

19 Employeebenefitsand
remuneration

20 Labourrelations

) Environmenttopics
) Socialtopics

) Economictopics

) Generaltopics

Topics

01 Healthand Safety

02 Energyuse

03 Governanceand
Businessethicsandvalue

04 Waterintake &discharge

.
05 Waste 21 Naturalrawmateria

06 Sustainable packaging sourcingand certification
07 Diversity 22 Transportand

08 Communityinvolvement

09 HumanRights

10 Sustainable product
development

distribution
23 QualityManagement
24 Foodsafety
25 Sustainableforestry



Stakeholders

Theassessment ofinternaland external
factorsisthencomparedwithresults of
consultationswith our stakeholders.
Throughthis, we are able toidentify, clarify
andprioritise arange ofaspectsthatare
importanttoourstakeholders.

Prioritisationis determined usingboth
aqualitative and quantitative approach.
Assessingaspects that are materialto our
stakeholders, a qualitative approachis used
todetermine factors. Thisisbasedonthe
views of our management, sustainability,
purchasing and sales teams. We also conduct
interviews withrepresentatives from different
stakeholder groups (that are featured
throughout thereport), which help toidentify
importantinternaland external factors.

We group the aspectsunderfourmain
categories:

— Environmental
— Social

— Economic

— General

Wethen determine the significanceand
prioritisation of materialaspectsthrough
quantitative analysis ofthe feedback received.

Theseaspectsarethenassessedagainst
two axes:

1.whethertheirimpactis significant
enough towarrantattentionandaction

2.their priority to our businessandto
our stakeholders

Thehigherineachaxistheaspectis, the
morerelevanceit has for Smurfit Kappa.

Benchmarking

The materialaspectsidentifiedas aresult of
our analysis are thenbenchmarked against
the views of customers, investors, suppliers
and corporate peers. Here we concentrate
onbenchmarking the annual sustainability
reportingof our stakeholders. Based on

our stakeholderassessmentwe have been
able toidentify 91 relevant customers,
investors, suppliersand corporate peers
whosereports we use to quantify the
importance of eachmaterialaspect. Thisis
doneby assessing companies performing
amateriality analysisand the frequency

with which materialaspects were referenced,
asanindicator ofimportancetothe business.

The materiality matrixrepresents the three
stepassessment. Althoughnotallaspects
highlightedinthe graph have the same
relativeimportance for Smurfit Kappa,
fortransparencyreasonstheyhave been
consideredindeterminingissues material
toourbusiness, andindeed our sector,
andare plottedinaccordance with
GRIguidelines.

Themostrelevant sustainability aspects
to Smurfit Kappaland onthe highlevel of
interest by our stakeholders as wellas high
levelsignificance for Smurfit Kappaitself.
Some of the sustainability aspects may
overlap with each otherbuthave afocus
that clearly differentiates theissue from
other similar topics.

Stresstesting

Materialaspectsvary across countries
andregions. Forexample, in Europe we
have found environmentalaspectsto
have ahigher priority whereasinthe
Americas socialaspectsare considered
moreimportant.

Our priorities and performance

Acknowledgingthese regionaldifferences, the
final phaseisto stresstesttheirrelevance

and priority with our nationalandinternational
stakeholders. We do thisinanumber of ways:

— Organisingmeetings and roundtable
discussions with sustainability
representatives fromour customers

— Participatingin sustainability discussions
withinourindustry, especially through our
membership at CEPI

— Participationin CDP, DJSland
FTSE4Good surveys

— Engagementwithinvestors

— Community engagementthroughthe
Smurfit Kappa Foundationsinvarious
countries

— Benchmarkingagainst UN Global
Compactguidelines

Asthe final result of the materiality analysis,
we have cometo five key strategic
sustainability priorities that we concentrate
oninour daily operations andreporting.

These five key strategic priorities are:

— Forestry, underwhichwelookinto
sustainable forestry, biodiversity and
naturalmaterial sourcing

— Climate change, under whichwelookinto
energy use, climate change and transport
anddistribution

— Water, under which we look into water
intake and discharge

— Waste, under which we discuss about
avoidingwaste to landfilland hazardous
waste

— People, underwhichwelookinto health
andsafety, diversity, humanrights, career
developmentandemployee training,
well-being of employees, labour relations
and community involvement

The materialrelevance of each priority is
explainedinthe following chap